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5AR @&2dz 1y26 GKI G | LILINREA Ythavs ary stryciredsddle marketing dza A y
strategyin place? Considering Google has beesuad forover10 yearsnow (i K I alp@tdy scary statistic.

b2gQa GKS GAYS F2NJ é2dz 42 3IS4G FKSIR 2F GKS 3IFYS
straight forward marketing stratggthat will ensure your websitgets seen ahead of anyone elfeg your
most valuable keyword search phrases.

¢ K S N&uy 20 pyiges of pure marketing dynamiitside- what are you waiting for...??2?!

Learn what
strategy you
+ should use to
~  ensure you
beat your
competitors at
every tum

A Cpover palcason

This is a free Clickpowpublicationg 0844 243 0085 www.clickpower.co.uk



http://www.clickpower.co.uk/google-marketing-strategy.html
http://www.clickpower.co.uk/
http://www.googleadvertising.co.uk/google-marketing-strategy.html
http://www.googleadvertising.co.uk/google-marketing-strategy.html

INTRODUCTION

The purpose of this document is to give you sufficient understanding and knowledge so that you
can tke direct action yourself to help your websites profile on Google.

This is not a regurgitated American article with some sort of saleb pit the end It was written
in Januarn?2010by Clickpower Marketind.td ¢ leading Google specialist$ho work at the coalface
of searchmarketingin the UK day in, day outhe strategy we show you hereigenticalto the
one wesuccessfully emplofpr our own clients.

Now, at first glancaiving this awageems incredibly gatousof usNA I KG K {2 gKI G Qa
for publishing this document andylag our knowledge bare to all? Honestly, the answer to that is
two-fold...

Firstly, over the years there h&agen so mucltobblers andutter tripe banded about in the world

of internet marketingit genuinely drives us bonkers S CalReadyhave retired and called it a day

AT 6S KIFIR I LISyye 7TawdbSsSINER IR Y1 SR ¢62S\NIRZE sddfySR: NARI]
the classicsales pitctof all timed 6 abthe topof Google, guarateeds.

Getting your marketing right on Google can dmazing things for your busine$sy R G K i Q
genuinely what we wantusinesses up and down the UK to do it properly. WhaRa& ynarii is
unscrupulous SEO firms promising the earth, delivering gisigllat and generally muddyg the

waters for everybody- I Y R { K I (ih@gpened Knl réicénéi years. This hiesl to a general

feeling of disillusionment and misunderstanding aboodrketing onGoogleamongst many UK
businesses.

Which brings us neatly to owsecond reason for writing this guide ¥ & 2 dzZQ@S NXBIF R
@ 2dzQNB LINB G ( & ing WwitIGaodid malrkétidgdrdlat aBd3nkakie no mistake, Y the

SYR 2F (KAA R20dzySyid @&2dzQff 1 yadwhéreto gefithein. 6 K| {
However, will you have the necessary timexpertise ancexperience to implement each of the

points thatwe show you?

. @ GgNAGAY3I GKAA 3IdzZARS 6SQNB RSYanyta achidvéangy 2 dzN
doingsog S K2 LIS ( KI (Clickghwe@if2f AOKE XSSy (G KIG &2dzQ0S
have to of course, but we hope that you do.

Is that fair open and honesenough?h Y 32 2R3> (KSy fS4GQa 3ISiH 2y &
done...

KEYWORD RESEARQHe starting point for everyproject.

The first thing you need to do is adoph axtremelyfocused mindset and write downa list of

keyword search phrases that yowant to be found by on GoogleThese will be the most
important keyword search phrases foryzNJ 6 dzaAy S&aa | yR (KS Goggha & 2
marketing strategy
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la |y SEs$a&LE 32 dn@ng Qompany. After a little careful brainstorm@g® dzQ f €
probably develop an initidéeywordlist somethinglike this:

wire fencing
securityfencing
garden fencing
palisade fencing
chain link fencing
mesh fencing
commercial fencing
industrial fencing
wooden fencing
steel fencing

2dzQNBE (GKS 2y S meés2sh $hakiin iértns o proddbkt giodps Ake the above
examples when drawing up your initial list of keywords.2 6> &2 dzZNJ FANRG (1 Se g2
could well have many derivatives that alsachhave significant searchedhand that could prove
very \aluable to you But how do you find ouvhat they areandh ¥ 0 KI 4 Q& dokede- OF & S
https://adwords.google.co.uk/select/KeywordToolExternal

¢tKAa Aa D223f SQason dd yndif|afodvssyduNdRanalyde3tg Searth demand for
any keywordc plus all of its derivativedy’ 2 dzNJ SELISNA Sy OS keyvio@ doolto & F I |
use themostreliable for resultspf dza i A WIQ&Hf @ FNBSP® | SNBQa gKIFG &2

Takethe first keyword in your listA y (i K ide T G ly D3and@rier it into the blank panel in
the middle of the screem the same way as shown below:

Results are tailored to the languages and countries you choose below
[EFET - |[Spain -
Chinese (simplified) £ Sweden =
Chinese (traditional) Switzerland
Danish Taiwan
Dutch United Kingdo
Finnish v|[— - |
How would you like to generate keyword ideas? Enter one keyword or phrase per line:
© Descriptive words or phrases wire fencing
Website content “| Use synonyms
) EHARIBCONVPIOCUCKI= L0 b Filter my results
[Getkeyword ideas]
Choose columns to display: 2
Show/hide columns -
Advertiser Competition v Local Search Volume: Global Monthly Search Match Type:
Keywords 2 November 2 Volume 2 Exact v
Keywords related to term(s) entered - sort by relevance 2
[wire fencing] = 5,400 12,100 Add Exact
[wire fence] 1,600 8,100 Add Exact
[wire mesh fencing] E ] 1,300 2,400 Add Exact
[barbed wire fencing] === 880 2,400 Add Exa
[chicken wire fencing] | 880 1,900 Add Exact
[barbed wire fencel [ ] 720 2.900 Add Exact
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al 1S adzaNB & 2dz Kl d&ép-dawk Bx setad Exadtkand hat toJBréad (which it is by

def- dzf G0 20KSNBAAS @& 2awoh vbluma Sgbresgplué Bheak 2 \dkGefthel G SR
Languageand CountryY Sy dzQ & ectiypur WBZFNJ @2 dzQf £ 3ISG RIEGF  FNR)Y
defaulto Ay G KA & OSERSBIN §1686@ 49oyItA&aKE YR 6! yAQSE

Type in the picture characters in the catch code box andhd®] G KS odzid2y. abSi
AFGSNI I O2dzLJt S 2F a4SO2yRa D223ftS gAft aKz2g @
FSYyOAy 3¢ LI dz& GKS KegilorblDyKihe @vayt idAisSexamFle? Lddal Skattk
Volume means Google searches originating out of the UK, with Global Search Volume reflecting
worldwide search amounts).

b2¢g3 K2¢g g2dd R &2dz KIS 02YS dzlJ 6AGK &t GKS
through this exercise? ExactyBNF Ay A G 2 NY¥Ay 3 2y A { aguBimgyGooBlets &y Qi
help you, does.

CAylLftfes aONRtt R2g¢y (GKS LI 3IS +FyR &2dzff &sS$s

[wire for fencing] [ Not enough data 73 Add Exact
[wire link fencing] Not enough data Not enough data Add Exact
[wire net fencing] Not enough data 16 Add Exact
[wire netting fence] Not enough data 110 Add Exact
[wire netting fencing] ‘ Not enough data 91 Add Exact
[wire panel fencing] ] Not enough data 28 Add Exact

Add all 87 »

Download all keywords: text, .csv (for excel), .csv

Click on the .csv (for excel) link and save the file to youy de® LJ dza A y 3 (1 S yTOMEySE |
682dzQf f 20@A2dzAf & & dzo A ohybuAIrdecti KI G F2NJ 82 dzNJ 2 6

Now go back and repeat this exercise for all 10 of the keywords in your initial list. Export the data
each time to a newm@eadsheet file that gu save toyour desktop using a filename the same as
the keyword.

G GKS SyR 2F (KAa SESNOAA&AS é&2dzQftt KIFI @S wmn &
you need to merge all 10 spreadsheets into @ngou can use an Excel wizard to do thissianply
cut and paste the datatoanewfilawK I 0 SOSNNRA S aASad F2NJ &2dzop

Finally, sort the data te descending UK search volume.

You now have a mastepreadsheefile that details all the significant keywords for your business,

plus you can see which kegrds have the most search demagd YR A dGQa | al ¥S
g2dd R YySOSNI KIF @S GK2dzZa3K4G 2F Ga6ANB YS&aK TSyOA)
This exercis@lonehas revealed it to you and shows healthy monthly search demand of 1,300.

From this master filetake the top 25 keywords by search volumay and export those to a file of

their own. This is now your Keyword Hit List that represethiges 25 most important keywords to

your busines$y search volume andthese areli KS 2 y S éing&oZaitz®@ Ndor yur Google
marketing strategy.
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Before we move on to the next pathough> ¢ dhicky summaris¢he exercise of Keywd
Research:

V Brainstorm an initial list of 10 keywordsyour main products/services

V wdzy SI OK 2yS Ké&NRdlaIsistanD Poal Arfd &xdrt thata each
time as a spreadsheet file nam#ue same as the seed keyword

V Once complete, merge all files into one master spreadsheet

V Sort by descending UK search volume

V Exporttop 25 to crede your Keyword Hit Ligor your Google marketing strategy

TopTpcYlF 1S adaNB GKS wmn (1S@g2NRA AYy @2dz2NJ AYAGALFE 7
GaSOdzNR e FTSyOAydIéd 2KeK .SOFdzAaS AF @2dacky i SNI 2dza

THE 3 ELEMENTS@POGLE Why you needo attackall 3.

Now you haveyour Hit List of he 25 most important keywords fa& 2 dzNJ 6 dza Ay Saaz f S
showing you howo dominate Google foevery one of themBut first, you need to know how a
Google results page is constted so you can fully understand how this strategy will work for you.

2 KSy @2dz aSI NOK Dcawiagt3SeparatednintsBo hap@ein dizhultanadbusly:

1. Adwordsadverts (called Sponsored Links) relevant to the seargry you enteredare
triggered to appear down the right hand sidé the page andilsooften at the verytop in a
tinted panel.

2. GoogleLocalkicks into play and itindex is searched for local suppliers of whatiz@ NB
looking for. If there are anyGoogle displays a ap close to the top of the pagbut
beneath the tintedpanel (if there ione). Place markershow you where each supplier is.

3. Google checkis website index foweb pagest regards as being the mostlevant to the
keyword search you entered. It then displays the results in descending qrtterse are
D223t SQa yI (dzNI £ A&l deddcalldvith M&E drtydofin@dking A & G A
@2dzNJ 6S06 LI 3Sa aD223ft S TFiNk#BohiSE®)E OFftf SR { S

These 3 separate and distinct arg@$e 3 Elements as we like to call thesil)come together to
create a Google resulsage, ike this:

— e - -
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Now see how that looks with a realorld snapshofrom Googlefor one of the keywords our own
bookkeepers use to promote themselvdare hghly recommend them by the wap\, ¥ ré& 2 dzQ
currently looking for ong

GOUgle bookkeepers lancaster  Search | Asaces s
Search: © the web pages from the UK

Web B Show ogtions .

Bookkeepers In Lancaster? »
AccountsMatters couk  Discover Accounts Matters - The Bay Areas No1 Bookkeeping/Payroll Firm!

Accounts Matters Bookkeepers - Bookkeeping & Payroll
Easen Semces s
WW._accountsmatters o uk

Bookkeeping Lancaster »

Cameron House Small Buslness A:couﬂt ing Experts.

7-1-10 White Cross Industrial Estate, S
Lancaster, LA1 4XF
» 01524 61688
io g:rﬁﬂl ong-i1st 3
P
)

2 s 3 : Ladka,
{opo) Bal Sheet & Baﬂk Recs
SURBookke:

Search with Ask ™
Search for Anything with Ask now!
Find Information with Ask today

Accounts Matters | Accountancy for Businesses, Payroll... ™ Askcom

owner managﬂd companes

Bookkeepers Lancaster | Accounts Matters Ltd ashworthtreasure co.uk

Bookkeepers Lancaster? Look no further, Accounts Matters Ltd
Dookke' @ Bockieepers: bookkeeper tenedors) de kbros contable | Virtual Bookkeeper

uuuuu Proven Track Record of Delvenng

Ooliabie Oaimad PPS

LT &2dz 6SNB t221Ay3 F2N) 02211SSLISNE Ay [ yOl
grabbed your attention the most? Exactly, addK I vih& dhis Google marketing strategy is all
about ¢ targeting your keywords carefully and getting higkibility like in this example for each

and every one of them.

You need to understand that perceptionaserythingin the world of Google marketingto make
sure that your website stands tHeest chance of being four® 2 dz ySSR (2 LX & (2
Fy3tSad ! yR KSNBEQa gKe oo

t S2LX S y26 aSINOK D223tS Ay o RATEpYeaditos!| & &«
the first relevant piece of fiermation they see, others have anlmilt mistrust of advertising and

will only look at natural listingg or Map results. Another stable of people actuallyly search

adverts- why? Because they feel it unlikely a company will waste mcambvertising sorething

irrelevant towhat they were searchinfpr. Eachto their own as they say.

However, regardless of which part Gloogle people personally pref@retty much all of them

follow the samesimple rule- human beings are inherently lazy! Give us the egsyon and serve

dza (GKS AYyTF2NXIGAZ2Y 6SQNB t221Ay3 F2NJ ljdza Ot @
take it.

So, get yar sales message highupath2 ¥ D22 3f SQa o |l et govrEompetito® Yy R &
hands down simple as thatBe abstutely clear about this the way to win is to make sure your
website gets seeregardlesof how people are searchingoogle

AY

Qx
No

OK, now you know The 3Elemehty R ¢ K& O2YOoAyAy3d (GKSY Aa
to the juicy stuff.
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YOURGOOGLEOOLBOX¢ What are you going to need?

lff 2F OGKS (22fa ¢S adaA3asSad e2dz YIS dzasS 27
R2Ay3 GKAy3a D223fS NBtFGSR 82dzQNBE 3J2Ay3 (G2 Y
https://www.google.com/accounts/NewAccount?continue=http%3A%2F%2Fwww.google.co.uk%2
F&hl=en

hyOS &2dzQ@S ONBSI SR akdithen whilesyll signédiigearch FodzBidogleO O 2 d:
Webmaster Tools. Sigip tothat: o6 dzi R2y QU R2 FyeiKAy3 2dzad @& ¢
/| SYGNB YR F3aFAYX R2y QG R2 lyedKAy3d LI a&ad aArday

When you now log into your Google account, your Account Settings screen should look something

like this:

Go ;8lc accounts

Profile

You don' yet have a public profile. Leam more

O &. ) Create a profile or edit your personal info without

creating a public profile

My products - Edit
AdWords

™M Google Mail -
C\ Web History

Personal Settings

Security Change password
han word recovery option
Dashboard View data stored with this account
Email addresses
Edit
-~ Analytics - Salt

7, Local Business Center
£. Webmaster Tools

P

—
o
=

:

Try something new

© AdSense B Alerts ® G
¥ iGoogle
¢tKS 2yfeé 2K SdgoitgKoinged acteksitaiat sbraedg@genisian| editor/website

builder, we use Dreamweaver but there areepty of other options out there. If you have an e
O2YYSNOS akK2LIWAYy3I OFNIL aArAidS R2yOL BeANFSSRER
Gontent Management System (CMS) instead of using an html editor.

[ 804 ljdzaOlte NBOFLI 6KI{G &2dz y26 KIF GBS Ay &2 dzN

V New Googlexccount that gives yau

V Local Business Centre

V Webmaster Tools

V Adwords

V Plus access tbreamweaver oany html editor/website building software
hY @2dzOQNBF aSid (2 320 wWSIR 2y 0D
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GOOGLE LOCAMake your listing busyo ensure itgetsseen.

If you getyour Google dcal advertisingright € 2 dzQ f 0S

showing up and delivering you enquiries.

38y dzay St

Within you Google Accounts screattick onthe Local Business Ceaticon,i K Sy

f A a (MisyfaRes gou to a page where you start creating y@aogle Locdisting, Ike this:

If you write your listing well, you should be able to rank high witaogle Locdbr 4 or 5 of your

Gox ngt‘ Local Business Center
Enter your business information below. Your listing will appear to the right. This is just a first step

payment options and busmess hours and much more

United States -

Select state

w

e

2y

|.
phone will start ringing. Done correctly, it takes no more than 24 hoursdar jisting to start

YIT S

G RR

main keyword search phrase&oogle Locais triggered to appear when anybody in your area
searches Google or Google Maps using keywords mhaich your listing Plus G KS& QNB | f

displayedto anybody searching from outside your area using the same kedavior addition to

your town/city.

C2NJ SEI YL S

S (KAy3

incredibly powerful stuff, particularly for those businesses in the service sector.

(:()( >8|C solicitor s

Search the web @ pages from the UK

Web @8 Show options.__

Find Local Solicitors »¢
www. C 4000+ Solicitors Across London. We'll Find One Based On Your Needs|

- Become a solicitor »¢
aw Society’s Junior Lawyers Dmision (JLD)
advice. ...

@8 Show more results from www lawsociety org uk

Solicitors at Solicitors co uk_Find Solicitors, UK Solicitors .., »€
Solicitors at Solicitors.co.uk. Premier online resource of solicitors, specializing in uk
sol i online and in the uk

vww solicitors

Local business results for solicitor near Lancaster, Lancashire -

fo @ Jobling and Knape Solicitors
www poblin: dknape com - 01524 598 300 -

licitors *
ik - 01524 410 424

e
Morecs k - 01524 32437 -

&
o\

k - 01524 62985

t co uk - 01524 39760 -

This is a free Clickpowpublicationg 0844 243 0085 www.clickpower.co.uk

AT

% S QNaBd the IscieBriRhotAbglow [islwfidD vel seeSiNwe simply
aSIH NOK2 Mg 2fdA @Rzt R 4SS GKS ary

e 2dz


http://www.clickpower.co.uk/google-local-advertising.html
http://www.clickpower.co.uk/google-local-advertising.html
http://www.clickpower.co.uk/google-local-advertising.html

| SNBEQa K2g¢g (G2 SgNARGS e2dzNJ ftAadAy3a a2 A0 NIryjla

Set the country toyour own and then within the Company/Organization field write your company
name in a way that also combines no madhan 2 of your main keywords plus your town or city.

C2NJ SEIFIYLX ST tS0iQa até& @&2dzQNB | FI YA f®Blogs&# dzYo A
{2ya¢s oBMBsE SonshPlumbdegt fadzYo Ay 3 3 | St (A g3y R SINEAAIOSE |
about on the limit of what you can get away with.

lye Y2NB GKIy GKIFIG yR D223tS gAftf LIAOY dzL)
keywordsc just use your main 2.

Now go through the rest of the form filling in all of tilsections, when you get to theategory

sedion write in your main service/product first. If Google prompts you with a-gxisting
category, take their suggestianyouQ NBE 3J2Ay 3 G2 FRR Y2NX OF G§S32NJ
listing that at least one of your categories is one that Google suggested to you.

G FTKSFR YR ONI Ot G 83RRE &5 2 & 2dre GdsofiptionRdR youalzL) (i 2
business and serviceshese will probably match the top 4 on your Keyword Hitdisth y OS & 2 dz
done that go through the rest of the form, completing all the sections without missing any of
them. Make sure you upload at least one picture (your company logo at bare minimuwms), pl
video if you have it and complete your opening hours and accepted payment methods.

2 KFG @2dzOQNB t221Ay3 (02 I OKAS@S KSNS Mdsiof thieK I L
listings onGoogleLocall NJB30@ibecause the data has been imported from Yell, or the owner
RARY QU FAEE 2dz0 Iff GKS aSotrazyaod

28 OlyQi O2yFANY GKA& G2 065 GNUzZSS odzi SELISNRS
with as much info on them gsossible. So, if your listing is pretty much the same as ours except
$SQ@S dzZLJ 21 RSR LIAOGdzZNB & F YR @A REPSElisting vdidget 6 SQ O
shown higher...? Exactly, ours.

Google will ask you to verify that you are who you say a@before your listing goes lide ¢ KS & Qf
send you a 5 digit PIN number which you eritgo your Local Business Centsien you receive

it. You can choose to have the PIN sent to you by postcard (easiest if you use a 0800/0844/0845
number), orsentas@ SEG (2 @2dzNJ Y20AftS o6o6dzi AlGQff oS @
listing) or a digital voice message to your landline phone (easiest of all).

Enter the 5 digit PIN code when you receive it through and you should see your new Google Local
listing dart showing up 24 hours latetk ¥ @2dz R2y Qi OKSO1 GKS adl
.dzaAySaa /SyiNB IyR AT Al area aFflF3I3ISR F2NJ
within your Local listing Google maye seeing some of it as infringifigademarks if you mention
GKSY® LT GKIFG R2SayQil ¢2N)] = 2yftAyS adzZd2NI Aa

Finally, once you see that your listing is live send an email out to all your friends and business
contacts. Simply ask them if they do genuinelinkhyou provide a good service would they be
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kind enough to write something quick to that effect as a review on y&oogle Local listirgTo
make iteasier for them, give therthe complete URL of your listing so yhean go straight to it.

2SS NBlIffte OFyQld aidtaNBaa GKAa TFAYLf LJ2 /sofeén Sy 2 c
O2YLJ NBR G2 (K2 &h&e dnythink abguBifi plus &dogie WRl oy Qdor having

a busy listinghat makes use of all the features and functionality they providenay take a few

days for Google to pick up on all your new reviews and changes tdigtag but be patient and
82dzQf f NBIL)I 6KS NBgI NRa®

OK, you now have mastery overof Googl@ o 9f SYSyia a2z f SAd@oids 3Si
pay per click advertisingvhichis by far the quickest and easiest way to get your promotional sales
message up on Ggle, out to new customers and attractjrihem across to your website.

ADVERTISE GMOOGLEIA ADWORDSeltfunding pay per click advertising
NowtK I 4§ Q& F LINBGG& o0 2f Riundidgh THOW Guythat bdA?2K G G KSNB @

2 Sttt gKI G sagngNByoddodour@btvworday per click advertisingprrectly, then
AG oAttt 0So |, 2dzQff YI {BwhLKESEYRKE 29880 6z2N3 Shy2N
advertising- but only if you do it properly and follow some basic rules.

Adwordspay per click advertisingiorks by you choosing thkeyword search phrases that you

want to trigger your adverts to appear, themhenever somebody searches Googkng one of

the keywords you choseé 2 dzNJ F R@SNI F LIJISEFNR 2y (GKS LI 3Sd 2K
Of A O|tléelk ad?@B Kighest

The first thing you have to do is-sésit your initial keyword list of 10 keywds that you wrote

down right at the beginning of this exercise. Again, take each one of theorn and run them
OKNRdzZAK D223fSQa YVYHNEX¥ENI SN& dira @ISYIG ad A2K ¢ & LIS
language and country to your owrgnly this tme around export the data as t&xt file by clicking

2y GKS fAYy1l ySEI( -ihehsatethd e uddér thel sarel fikramedas hesieed
keyword.

{25 GKS FTANBG FAES o6dAAy3d (iRSYOSyamwyiHISEIl WIKSS
0SS aa&aF Sy e (oOEAISY G dzl £ £ & @ 2 dzQf Ssavédltogi&ur dekiop. & S LI NJ

2 K G @2dzQ@S IRR2I/KS2 BB 2sddevBlidpRg keiwords/f@ #0 sdpérate Ad
Groups (as Google calls thethat are all going to triggeyour adversto appear AnAd Group is a
clutch d keyword search phrases with their own specific advert so you can tailat your advert
says to thatspecific audience.

| SNBEQa K2g (GKAA (&dd2oNBur GoaghJAccout Bettings paged dlick Sn

GKS Ayl UOKI this firdt tm@e 2 dz@REkenNdRagpag@ith a very prominent button

Ay GKS YARRES (KI{d aleéea aitINBPRGE2 az@f fFANK GG 10T &
screen like this:
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Gox )816 AdWords

Home E&LILEIILEE Opportunities  Reporting ~  Billing ~+ My account ~

Help - Select campaign settings ~ Create ad and keywords

I
Select campaign settings

General

Campaign name | Main Fencing Campaign

L i L and D hi

guag grap

Locations (2 In what geographical locations do you want your ads to appear?

Bundle: All countries and territories
Help Center @ Country: United Kingdom
Country: England, GB

City: London, ENG, GB

Search heip center Go

elevant addres:

Languages 2 What languages do your customers speak?
English Edit

Demographic (advanced

Give your campaign a hamsomething that relates to what this campaign is all about (you may
want to add additionhcampaigns laterforexampled a F Ay CSy OAy 3 /I YLI A3Iyé

Enter the correct location and languageettings for your area and then scroll further down the
pageuntilyoz 8SS GKS I NBIF YIFIN]JSR abSig2N]lax RSOAOSa

Help = Show relevant addresses with your ads (advanced) @

Languages 2 What languages do your customers speak?
English Edit
Demographic (advanced

Networks, devices, and extensions

Networks All available sites (Recommended for new advertisers
© Let me choose
Search [Vl Google search
Y| Search partners (requires Google search)
Help Center Content Content network
Search help center Go Relevant pages across the entire network
Relevant pages only on the placements | manage

' Your ads won't show on Google's content network

Devices ® All available devices (Recommended for new advertisers
Let me choose

Bidding and budget

Bidding option Basic options | Advanced options

This part is very important and is aimed at saving you money and unnecessary wasted clicks.
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adverts showing when people search Google antdwhen people browse sites that are part of
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browsing remember...

You can revisit this issue at a later stage if you want to, perhaps when you have more time to
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actually tough to achievery decent ROI from,iso for the sake of thi&oogle marketing strategy
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