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GOOGLE MARKETING STRATEGY 

What you need to do to dramatically improve your websites 

ǇǊƻŦƛƭŜ ƻƴ ǘƘŜ ǿƻǊƭŘΩǎ ōƛƎƎŜǎǘ ǎŜŀǊŎƘ ŜƴƎƛƴŜ. 

Produced by Clickpower Marketing Ltd 

 

5ƛŘ ȅƻǳ ƪƴƻǿ ǘƘŀǘ ŀǇǇǊƻȄƛƳŀǘŜƭȅ ул҈ ƻŦ ¦Y ōǳǎƛƴŜǎǎŜǎ ŘƻƴΩt have any structured Google marketing 

strategy in place? Considering Google has been around for over 10 years now ǘƘŀǘΩǎ a pretty scary statistic. 

bƻǿΩǎ ǘƘŜ ǘƛƳŜ ŦƻǊ ȅƻǳ ǘƻ ƎŜǘ ŀƘŜŀŘ ƻŦ ǘƘŜ ƎŀƳŜ ŀƴŘ ŀƘŜŀŘ ƻŦ ȅƻǳǊ ŎƻƳǇŜǘƛǘƛƻƴ ōȅ ŀŘƻǇǘƛƴƎ ŀ ǎƛƳǇƭŜΣ 

straight forward marketing strategy that will ensure your website gets seen ahead of anyone else for your 

most valuable keyword search phrases. 

¢ƘŜǊŜΩǎ ƴearly 20 pages of pure marketing dynamite inside - what are you waiting for...???! 

 

 

http://www.clickpower.co.uk/google-marketing-strategy.html
http://www.clickpower.co.uk/
http://www.googleadvertising.co.uk/google-marketing-strategy.html
http://www.googleadvertising.co.uk/google-marketing-strategy.html
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INTRODUCTION 

The purpose of this document is to give you sufficient understanding and knowledge so that you 

can take direct action yourself to help your websites profile on Google. 

This is not a regurgitated American article with some sort of sales pitch at the end. It was written 

in January 2010 by Clickpower Marketing Ltd ς leading Google specialists who work at the coalface 

of search marketing in the UK day in, day out. The strategy we show you here is identical to the 

one we successfully employ for our own clients. 

Now, at first glance giving this away seems incredibly generous of us ǊƛƎƘǘΚ {ƻ ǿƘŀǘΩǎ ƻǳǊ ǊŜŀǎƻƴ 

for publishing this document and laying our knowledge bare to all? Honestly, the answer to that is 

two-fold... 

Firstly, over the years there has been so much cobblers and utter tripe banded about in the world 

of internet marketing it genuinely drives us bonkers. ²ŜΩŘ already have retired and called it a day 

ƛŦ ǿŜ ƘŀŘ ŀ ǇŜƴƴȅ ŦƻǊ ŜǾŜǊȅ ǘƛƳŜ ǿŜΩǾŜ ƘŜŀǊŘ άweΩǾŜ ǘǊƛŜŘ !ŘǿƻǊŘǎ ŀƴŘ ƛǘ ŘƻŜǎƴΩǘ ǿƻǊƪέ or seen 

the classic sales pitch of all time άōŜ at the top of Google, guaranteedέ. 

Getting your marketing right on Google can do amazing things for your business ŀƴŘ ǘƘŀǘΩǎ 

genuinely what we want, businesses up and down the UK to do it properly. What we ŘƻƴΩǘ want is 

unscrupulous SEO firms promising the earth, delivering diddly squat and generally muddying the 

waters for everybody - ŀƴŘ ǘƘŀǘΩǎ ǿƘŀǘΩǎ happened in recent years. This has led to a general 

feeling of disillusionment and misunderstanding about marketing on Google amongst many UK 

businesses. 

Which brings us neatly to our second reason for writing this guide. LŦ ȅƻǳΩǾŜ ǊŜŀŘ ǘƘƛǎ ŦŀǊ ǘƘŜƴ 

ȅƻǳΩǊŜ ǇǊŜǘǘȅ ǎŜǊƛƻǳǎ ŀōƻǳǘ ƎŜǘǘing your Google marketing right ς and make no mistake, by the 

ŜƴŘ ƻŦ ǘƘƛǎ ŘƻŎǳƳŜƴǘ ȅƻǳΩƭƭ ƪƴƻǿ ŜȄŀŎǘƭȅ ǿƘŀǘ ǘƻ ŘƻΣ ǿƘŀǘ ǘƻƻƭǎ ǘƻ ǳǎŜ and where to get them. 

However, will you have the necessary time, expertise and experience to implement each of the 

points that we show you? 

.ȅ ǿǊƛǘƛƴƎ ǘƘƛǎ ƎǳƛŘŜ ǿŜΩǊŜ ŘŜƳƻƴǎǘǊŀǘƛƴƎ ƻǳǊ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǿƘŀǘ ȅƻǳ ǿant to achieve and by 

doing so ǿŜ ƘƻǇŜ ǘƘŀǘ ȅƻǳΩƭƭ ŎƘƻƻǎŜ Clickpower ǘƻ ƛƳǇƭŜƳŜƴǘ ǿƘŀǘ ȅƻǳΩǾŜ ƭŜŀǊƴŜŘΦ ¸ƻǳ ŘƻƴΩǘ 

have to of course, but we hope that you do. 

Is that fair, open and honest enough? hY ƎƻƻŘΣ ǘƘŜƴ ƭŜǘΩǎ ƎŜǘ ƻƴ ǿƛǘƘ ƛǘ ŀƴŘ ǎƘƻǿ ȅƻǳ Ƙƻǿ ƛǘΩǎ 

done... 

KEYWORD RESEARCH ς The starting point for every project. 

The first thing you need to do is adopt an extremely focused mind-set and write down a list of 

keyword search phrases that you want to be found by on Google. These will be the most 

important keyword search phrases for yƻǳǊ ōǳǎƛƴŜǎǎ ŀƴŘ ǘƘŜ ƻƴŜǎ ȅƻǳΩƭƭ ŦƻŎǳǎ ƻƴ ŦƻǊ ȅƻǳǊ Google 

marketing strategy. 

http://www.clickpower.co.uk/
http://www.clickpower.co.uk/
http://www.googleadvertising.co.uk/google-marketing-strategy.html
http://www.googleadvertising.co.uk/google-marketing-strategy.html
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!ǎ ŀƴ ŜȄŀƳǇƭŜΣ ƭŜǘΩs ǎŀȅ ȅƻǳΩre a fencing company. After a little careful brainstorming ȅƻǳΩƭƭ 

probably develop an initial keyword list something like this: 

wire fencing 

security fencing 

garden fencing 

palisade fencing 

chain link fencing 

mesh fencing 

commercial fencing 

industrial fencing 

wooden fencing 

steel fencing 

¸ƻǳΩǊŜ ǘƘŜ ƻƴŜ ŎƭƻǎŜǎǘ ǘƻ ȅƻǳǊ ōǳǎƛness, so think in terms of product groups like the above 

examples when drawing up your initial list of keywords. bƻǿΣ ȅƻǳǊ ŦƛǊǎǘ ƪŜȅǿƻǊŘΣ άǿƛǊŜ ŦŜƴŎƛƴƎέΣ 

could well have many derivatives that also each have significant search demand that could prove 

very valuable to you. But how do you find out what they are and ƛŦ ǘƘŀǘΩǎ ǘƘŜ ŎŀǎŜΚ ²ŜƭƭΣ go here - 

https://adwords.google.co.uk/select/KeywordToolExternal 

¢Ƙƛǎ ƛǎ DƻƻƎƭŜΩǎ ƻǿƴ ƪŜȅǿƻǊŘ ǎǳƎƎŜǎǘion tool and it allows you to analyse the search demand for 

any keyword ς plus all of its derivatives. Iƴ ƻǳǊ ŜȄǇŜǊƛŜƴŎŜ ƛǘΩǎ ōȅ ŦŀǊ ǘƘŜ ŜŀǎƛŜǎǘ keyword tool to 

use, the most reliable for results, pƭǳǎ ƛǘΩǎ ǘƻǘŀƭƭȅ ŦǊŜŜΦ IŜǊŜΩǎ ǿƘŀǘ ȅƻǳ ƴŜŜŘ ǘƻ ŘƻΥ 

Take the first keyword in your list - ƛƴ ǘƘƛǎ ŎŀǎŜ άwire ŦŜƴŎƛƴƎέ - and enter it into the blank panel in 

the middle of the screen in the same way as shown below: 

 

https://adwords.google.co.uk/select/KeywordToolExternal
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aŀƪŜ ǎǳǊŜ ȅƻǳ ƘŀǾŜ ǘƘŜ άaŀǘŎƘ ¢ȅǇŜέ drop-down box set to Exact and not to Broad (which it is by 

defŀǳƭǘύ ƻǘƘŜǊǿƛǎŜ ȅƻǳΩƭƭ ǎŜŜ ǿƛƭŘƭȅ ƛƴŦƭŀǘŜŘ ǎearch volume figures, plus check ȅƻǳΩve set the 

Language and Country ƳŜƴǳΩǎ ǘƻ ǊŜŦƭect your own ƻǊ ȅƻǳΩƭƭ ƎŜǘ Řŀǘŀ ŦǊƻƳ ǘƘŜ ¦{! ƛƴǎǘŜŀŘ ōȅ 

default όƛƴ ǘƘƛǎ ŜȄŀƳǇƭŜ ǿŜΩǾŜ ǎŜǘ ƛǘ ǘƻ ά9ƴƎƭƛǎƘέ ŀƴŘ ά¦ƴƛǘŜŘ YƛƴƎŘƻƳέύ. 

Type in the picture characters in the catch code box and cƭƛŎƪ ǘƘŜ ōǳǘǘƻƴ άDŜǘ YŜȅǿƻǊŘ LŘŜŀǎέ. 

AŦǘŜǊ ŀ ŎƻǳǇƭŜ ƻŦ ǎŜŎƻƴŘǎ DƻƻƎƭŜ ǿƛƭƭ ǎƘƻǿ ȅƻǳ ŀ ƭƛǎǘ ƻŦ ŀƭƭ ǘƘŜ ƪŜȅǿƻǊŘǎ ŘŜǊƛǾŜŘ ŦǊƻƳ άǿƛǊŜ 

ŦŜƴŎƛƴƎέ Ǉƭǳǎ ǘƘŜ ǎŜŀǊŎƘ ǾƻƭǳƳŜǎ ŦƻǊ ŜŀŎƘ keyword (by the way, in this example Local Search 

Volume means Google searches originating out of the UK, with Global Search Volume reflecting 

worldwide search amounts). 

bƻǿΣ Ƙƻǿ ǿƻǳƭŘ ȅƻǳ ƘŀǾŜ ŎƻƳŜ ǳǇ ǿƛǘƘ ŀƭƭ ǘƘŜǎŜ ǾŀƭǳŀōƭŜ ŜȄǘǊŀ ƪŜȅǿƻǊŘǎ ƛŦ ȅƻǳ ƘŀŘƴΩǘ ƎƻƴŜ 

through this exercise...? Exactly. BǊŀƛƴǎǘƻǊƳƛƴƎ ƻƴ ƛǘǎ ƻǿƴ ŘƻŜǎƴΩǘ Řƻ ƛǘ ŦƻǊ ȅƻǳ ς using Google to 

help you, does. 

CƛƴŀƭƭȅΣ ǎŎǊƻƭƭ Řƻǿƴ ǘƘŜ ǇŀƎŜ ŀƴŘ ȅƻǳΩƭƭ ǎŜŜ ŀƴ ŀǊŜŀ ǿƘŜǊŜ ȅƻǳ Ŏŀƴ ŜȄǇƻǊǘ ǘƘŜ ŘŀǘŀΣ ƭƛƪŜ ǘƘƛǎΥ 

 

Click on the .csv (for excel) link and save the file to your desƪǘƻǇ ǳǎƛƴƎ ǘƘŜ ŦƛƭŜƴŀƳŜ άǿƛǊŜ-ŦŜƴŎƛƴƎέ 

όȅƻǳΩƭƭ ƻōǾƛƻǳǎƭȅ ǎǳōǎǘƛǘǳǘŜ ǘƘŀǘ ŦƻǊ ȅƻǳǊ ƻǿƴ ƪŜȅǿƻǊŘ on your project). 

Now go back and repeat this exercise for all 10 of the keywords in your initial list. Export the data 

each time to a new spreadsheet file that you save to your desktop using a filename the same as 

the keyword. 

!ǘ ǘƘŜ ŜƴŘ ƻŦ ǘƘƛǎ ŜȄŜǊŎƛǎŜ ȅƻǳΩƭƭ ƘŀǾŜ мл ǎŜǇŀǊŀǘŜ ǎǇǊŜŀŘǎƘŜŜǘ ŦƛƭŜǎ ǎŀǾŜŘ ǘƻ ȅƻǳǊ ŘŜǎƪǘƻǇΦ bŜȄǘ 

you need to merge all 10 spreadsheets into one ς you can use an Excel wizard to do this, or simply 

cut and paste the data to a new file, wƘŀǘŜǾŜǊΩǎ ŜŀǎƛŜǎǘ ŦƻǊ ȅƻǳΦ 

Finally, sort the data into descending UK search volume. 

You now have a master spreadsheet file that details all the significant keywords for your business, 

plus you can see which keywords have the most search demand ς ŀƴŘ ƛǘΩǎ ŀ ǎŀŦŜ ōŜǘ ǘƘŀǘ ȅƻǳ 

ǿƻǳƭŘ ƴŜǾŜǊ ƘŀǾŜ ǘƘƻǳƎƘǘ ƻŦ άǿƛǊŜ ƳŜǎƘ ŦŜƴŎƛƴƎέ ŀǎ ƻƴŜ ƻŦ ȅƻǳǊ ǎƛƎƴƛŦƛŎŀƴǘ ƪŜȅǿƻǊŘǎ ƻǊƛƎƛƴŀƭƭȅ! 

This exercise alone has revealed it to you and shows healthy monthly search demand of 1,300. 

From this master file take the top 25 keywords by search volume only and export those to a file of 

their own. This is now your Keyword Hit List that represents the 25 most important keywords to 

your business by search volume ς and these are ǘƘŜ ƻƴŜǎ ȅƻǳΩǊŜ Ǝoing to focus on for your Google 

marketing strategy. 



 

This is a free Clickpower publication ς 0844 243 0085 - www.clickpower.co.uk 
 

 

Before we move on to the next part thoughΣ ƭŜǘΩs quickly summarise the exercise of Keyword 

Research: 

V Brainstorm an initial list of 10 keywords ς your main products/services 

V wǳƴ ŜŀŎƘ ƻƴŜ ǘƘǊƻǳƎƘ DƻƻƎƭŜΩǎ Keyword Assistant Tool and export the data each 

time as a spreadsheet file named the same as the seed keyword 

V Once complete, merge all files into one master spreadsheet 

V Sort by descending UK search volume 

V Export top 25 to create your Keyword Hit List for your Google marketing strategy 

Top Tip ς ƳŀƪŜ ǎǳǊŜ ǘƘŜ мл ƪŜȅǿƻǊŘǎ ƛƴ ȅƻǳǊ ƛƴƛǘƛŀƭ ƭƛǎǘ ŀǊŜ ƳŀŘŜ ǳǇ ƻŦ н ǿƻǊŘǎΣ ƭƛƪŜ άǿƛǊŜ ŦŜƴŎƛƴƎέ ƻǊ 

άǎŜŎǳǊƛǘȅ ŦŜƴŎƛƴƎέΦ ²ƘȅΚ .ŜŎŀǳǎŜ ƛŦ ȅƻǳ ŜƴǘŜǊ Ƨǳǎǘ άŦŜƴŎƛƴƎέ ȅƻǳΩƭƭ ƎŜǘ ŜȄǘǊŜƳŜƭȅ ƭƛƳƛǘŜŘ ǊŜǎǳƭǘǎ back. 

THE 3 ELEMENTS OF GOOGLE ς Why you need to attack all 3. 

Now you have your Hit List of the 25 most important keywords for ȅƻǳǊ ōǳǎƛƴŜǎǎΣ ƭŜǘΩǎ ǎŜǘ ŀōƻǳǘ 

showing you how to dominate Google for every one of them. But first, you need to know how a 

Google results page is constructed so you can fully understand how this strategy will work for you. 

²ƘŜƴ ȅƻǳ ǎŜŀǊŎƘ DƻƻƎƭŜ ȅƻǳΩǊŜ ŀŎǘǳŀƭƭȅ causing 3 separate things to happen simultaneously: 

1. Adwords adverts (called Sponsored Links) relevant to the search query you entered are 

triggered to appear down the right hand side of the page and also often at the very top in a 

tinted panel. 

2. Google Local kicks into play and its index is searched for local suppliers of what yoǳΩǊŜ 

looking for. If there are any, Google displays a map close to the top of the page but 

beneath the tinted panel (if there is one). Place markers show you where each supplier is. 

3. Google checks its website index for web pages it regards as being the most relevant to the 

keyword search you entered. It then displays the results in descending order ς these are 

DƻƻƎƭŜΩǎ ƴŀǘǳǊŀƭ ƭƛǎǘƛƴƎǎ ƻǊ ƻǊƎŀƴƛŎ ƭƛǎǘƛƴƎǎ ŀǎ ǘƘŜȅΩre often called, with the art of making 

ȅƻǳǊ ǿŜō ǇŀƎŜǎ άDƻƻƎƭŜ ŦǊƛŜƴŘƭȅέ ŎŀƭƭŜŘ {ŜŀǊŎƘ 9ƴƎƛƴŜ hǇtimization (SEO). 

These 3 separate and distinct areas (The 3 Elements as we like to call them) all come together to 

create a Google results page, like this: 

 

http://www.clickpower.co.uk/google-local-advertising.html
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Now see how that looks with a real-world snapshot from Google for one of the keywords our own 

bookkeepers use to promote themselves (we highly recommend them by the way, ƛŦ ȅƻǳΩre 

currently looking for one) 

 

LŦ ȅƻǳ ǿŜǊŜ ƭƻƻƪƛƴƎ ŦƻǊ ōƻƻƪƪŜŜǇŜǊǎ ƛƴ [ŀƴŎŀǎǘŜǊΣ ǿƻǳƭŘƴΩǘ !ŎŎƻǳƴǘǎ aŀǘǘŜǊǎ ōŜ ǘƘŜ ƻƴŜ ǘƘŀǘ 

grabbed your attention the most? Exactly, and ǘƘŀǘΩǎ what this Google marketing strategy is all 

about ς targeting your keywords carefully and getting high visibility like in this example for each 

and every one of them. 

You need to understand that perception is everything in the world of Google marketing - to make 

sure that your website stands the best chance of being found ȅƻǳ ƴŜŜŘ ǘƻ Ǉƭŀȅ ǘƻ ŀƭƭ о ƻŦ DƻƻƎƭŜΩǎ 

ŀƴƎƭŜǎΦ !ƴŘ ƘŜǊŜΩǎ ǿƘȅΦΦΦ 

tŜƻǇƭŜ ƴƻǿ ǎŜŀǊŎƘ DƻƻƎƭŜ ƛƴ о ŘƛŦŦŜǊŜƴǘ ǿŀȅǎΦ {ƻƳŜ ŘƻƴΩǘ ǘƘƛƴƪ ǘƻƻ ŘŜŜǇƭȅ ŀƴŘ simply react to 

the first relevant piece of information they see, others have an in-built mistrust of advertising and 

will only look at natural listings or Map results. Another stable of people actually only search 

adverts - why? Because they feel it unlikely a company will waste money advertising something 

irrelevant to what they were searching for. Each to their own as they say. 

However, regardless of which part of Google people personally prefer pretty much all of them 

follow the same simple rule - human beings are inherently lazy! Give us the easy option and serve 

ǳǎ ǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ǿŜΩǊŜ ƭƻƻƪƛƴƎ ŦƻǊ ǉǳƛŎƪƭȅ ŀƴŘ ǎƛƳǇƭȅ ŀƴŘ ƎǳŜǎǎ ǿƘŀǘΚ ф ǘƛƳŜǎ ƻǳǘ ƻŦ мл ǿŜΩƭƭ 

take it. 

So, get your sales message high up on all ƻŦ DƻƻƎƭŜΩǎ о 9ƭŜƳŜƴǘǎ ŀƴŘ ȅƻǳΩll beat your competitorΩs 

hands down, simple as that. Be absolutely clear about this - the way to win is to make sure your 

website gets seen regardless of how people are searching Google. 

OK, now you know The 3 Elements ŀƴŘ ǿƘȅ ŎƻƳōƛƴƛƴƎ ǘƘŜƳ ƛǎ ǎƻ ƛƳǇƻǊǘŀƴǘΣ ƭŜǘΩǎ ŎǊŀŎƪ ƻƴ ŀƴŘ ƎŜǘ 

to the juicy stuff. 
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YOUR άGOOGLE TOOLBOXέ ς What are you going to need? 

!ƭƭ ƻŦ ǘƘŜ ǘƻƻƭǎ ǿŜ ǎǳƎƎŜǎǘ ȅƻǳ ƳŀƪŜ ǳǎŜ ƻŦ ŀǊŜ ǘƻǘŀƭƭȅ ŦǊŜŜΣ ŘƻƴΩǘ ǿƻǊǊȅΦ CƻǊ ǎǘŀǊǘŜǊǎΣ ƛŦ ȅƻǳΩǊŜ 

ŘƻƛƴƎ ǘƘƛƴƎǎ DƻƻƎƭŜ ǊŜƭŀǘŜŘ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ƴŜŜŘ ŀ DƻƻƎƭŜ ŀŎŎƻǳƴǘΣ ǎŜǘ ƻƴŜ ǳǇ ƘŜǊŜΥ 

https://www.google.com/accounts/NewAccount?continue=http%3A%2F%2Fwww.google.co.uk%2

F&hl=en 

hƴŎŜ ȅƻǳΩǾŜ ŎǊŜŀǘŜŘ ƛǘΣ ǎƛƎƴ ƛƴǘƻ ȅƻǳǊ ŀŎŎƻǳƴǘ and then while still signed in search for Google 

Webmaster Tools. Sign up to thatΣ ōǳǘ ŘƻƴΩǘ Řƻ ŀƴȅǘƘƛƴƎ Ƨǳǎǘ ȅŜǘΦ bŜȄǘ ǎŜŀǊŎƘ ŦƻǊ [ƻŎŀƭ .ǳǎƛƴŜǎǎ 

/ŜƴǘǊŜ ŀƴŘ ŀƎŀƛƴΣ ŘƻƴΩǘ Řƻ ŀƴȅǘƘƛƴƎ Ǉŀǎǘ ǎƛƎƴƛƴƎ ǳǇΦ 

When you now log into your Google account, your Account Settings screen should look something 

like this: 

 

¢ƘŜ ƻƴƭȅ ƻǘƘŜǊ ǘƘƛƴƎ ǘƘŀǘ ȅƻǳΩre going to need access to at some stage is an html editor/website 

builder, we use Dreamweaver but there are plenty of other options out there. If you have an e-

ŎƻƳƳŜǊŎŜ ǎƘƻǇǇƛƴƎ ŎŀǊǘ ǎƛǘŜ ŘƻƴΩǘ ǿƻǊǊȅΣ ȅƻǳ ǎƘƻǳƭŘ ōŜ ŀōƭŜ ǘƻ Řƻ ǿƘŀǘΩǎ ƴŜŜŘŜŘ Ǿƛŀ ȅƻǳǊ 

Content Management System (CMS) instead of using an html editor. 

[ŜǘΩǎ ǉǳƛŎƪƭȅ ǊŜŎŀǇ ǿƘŀǘ ȅƻǳ ƴƻǿ ƘŀǾŜ ƛƴ ȅƻǳǊ ¢ƻƻƭōƻȄΥ 

V New Google account that gives you: 

V Local Business Centre 

V Webmaster Tools 

V Adwords 

V Plus access to Dreamweaver or any html editor/website building software 

hYΣ ȅƻǳΩǊŜ ǎŜǘ ǘƻ ƎƻΦ wŜŀŘ ƻƴΦΦΦ 

https://www.google.com/accounts/NewAccount?continue=http%3A%2F%2Fwww.google.co.uk%2F&hl=en
https://www.google.com/accounts/NewAccount?continue=http%3A%2F%2Fwww.google.co.uk%2F&hl=en
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GOOGLE LOCAL ς Make your listing busy to ensure it gets seen. 

If you get your Google local advertising right ȅƻǳΩƭƭ ōŜ ƎŜƴǳƛƴŜƭȅ ŀƳŀȊŜŘ ŀǘ Ƙƻǿ ǉǳƛŎƪƭȅ ȅƻǳǊ 

phone will start ringing. Done correctly, it takes no more than 24 hours for your listing to start 

showing up and delivering you enquiries. 

Within your Google Accounts screen click on the Local Business Centre icon, ǘƘŜƴ ƻƴ άŀŘŘ ƴŜǿ 

ƭƛǎǘƛƴƎέΦ This takes you to a page where you start creating your Google Local listing, like this: 

 

If you write your listing well, you should be able to rank high within Google Local for 4 or 5 of your 

main keyword search phrases. Google Local is triggered to appear when anybody in your area 

searches Google or Google Maps using keywords that match your listing. Plus, ǘƘŜȅΩǊŜ ŀƭǎƻ 

displayed to anybody searching from outside your area using the same keywords in addition to 

your town/city. 

CƻǊ ŜȄŀƳǇƭŜΣ ǿŜΩǊŜ ōŀǎŜŘ ƛƴ [ŀƴŎŀǎǘŜǊ and the screenshot below is what we see if we simply 

ǎŜŀǊŎƘ άǎƻƭƛŎƛǘƻǊέ ς ȅƻǳ ǿƻǳƭŘ ǎŜŜ ǘƘŜ ǎŀƳŜ ǘƘƛƴƎ ƛŦ ȅƻǳ ǎŜŀǊŎƘŜŘ άǎƻƭƛŎƛǘƻǊ [ŀƴŎŀǎǘŜǊέΦ ¢Ƙƛǎ ƛǎ 

incredibly powerful stuff, particularly for those businesses in the service sector. 

 

http://www.clickpower.co.uk/google-local-advertising.html
http://www.clickpower.co.uk/google-local-advertising.html
http://www.clickpower.co.uk/google-local-advertising.html
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IŜǊŜΩǎ Ƙƻǿ ǘƻ ǿǊƛǘŜ ȅƻǳǊ ƭƛǎǘƛƴƎ ǎƻ ƛǘ Ǌŀƴƪǎ ƘƛƎƘ ŀƴŘ ǎǘŀȅǎ ǘƘŜǊŜΦΦΦ 

Set the country to your own and then within the Company/Organization field write your company 

name in a way that also combines no more than 2 of your main keywords plus your town or city. 

CƻǊ ŜȄŀƳǇƭŜΣ ƭŜǘΩǎ ǎŀȅ ȅƻǳΩǊŜ ŀ ŦŀƳƛƭȅ ǇƭǳƳōƛƴƎ ŎƻƳǇŀƴȅΦ wŀǘƘŜǊ ǘƘŀƴ ǿǊƛǘŜ ȅƻǳǊ ƴŀƳŜ ŀǎ άBlogs & 

{ƻƴǎέΣ ǿǊƛǘŜ ƛǘ ŀǎ άBlogs & Sons Plumbers ς tƭǳƳōƛƴƎ ϧ IŜŀǘƛƴƎ {ŜǊǾƛŎŜǎΣ .ǳǊƴƭŜȅέ ς ŀƴŘ ǘƘŀǘΩǎ Ƨǳǎǘ 

about on the limit of what you can get away with. 

!ƴȅ ƳƻǊŜ ǘƘŀƴ ǘƘŀǘ ŀƴŘ DƻƻƎƭŜ ǿƛƭƭ ǇƛŎƪ ǳǇ ƻƴ ƛǘ ŀǎ ǎǇŀƳƳƛƴƎΣ ǎƻ ŘƻƴΩǘ ǎǘǳŦŦ ǘƘƛǎ ŦƛŜƭŘ ǿƛǘƘ 

keywords ς just use your main 2. 

Now go through the rest of the form filling in all of the sections, when you get to the category 

section write in your main service/product first. If Google prompts you with a pre-existing 

category, take their suggestion ς youΩǊŜ ƎƻƛƴƎ ǘƻ ŀŘŘ ƳƻǊŜ ŎŀǘŜƎƻǊƛŜǎ ŀƴȅǿŀȅΦ LǘΩǎ ŎǊǳŎƛŀƭ ǘƻ ȅƻǳǊ 

listing that at least one of your categories is one that Google suggested to you. 

Gƻ ŀƘŜŀŘ ŀƴŘ ŎƭƛŎƪ ά!ŘŘ ŀƴƻǘƘŜǊ ŎŀǘŜƎƻǊȅέΣ ȅƻǳ Ŏŀƴ ŀŘŘ ǳǇ ǘƻ п more descriptions of your 

business and services ς these will probably match the top 4 on your Keyword Hit ListΦ hƴŎŜ ȅƻǳΩǾŜ 

done that go through the rest of the form, completing all the sections without missing any of 

them. Make sure you upload at least one picture (your company logo at bare minimum), plus 

video if you have it and complete your opening hours and accepted payment methods. 

²Ƙŀǘ ȅƻǳΩǊŜ ƭƻƻƪƛƴƎ ǘƻ ŀŎƘƛŜǾŜ ƘŜǊŜ ƛǎ ǿƘŀǘ DƻƻƎƭŜ ǎŜŜǎ ŀǎ ŀ млл҈ ŎƻƳǇƭŜǘŜ ƭƛǎǘƛƴƎΦ Most of the 

listings on Google Local ŀǊŜƴΩǘ 100% because the data has been imported from Yell, or the owner 

ŘƛŘƴΩǘ Ŧƛƭƭ ƻǳǘ ŀƭƭ ǘƘŜ ǎŜŎǘƛƻƴǎΦ 

²Ŝ ŎŀƴΩǘ ŎƻƴŦƛǊƳ ǘƘƛǎ ǘƻ ōŜ ǘǊǳŜΣ ōǳǘ ŜȄǇŜǊƛŜƴŎŜ Ƙŀǎ ǎƘƻǿƴ ǳǎ ǘƘŀǘ DƻƻƎƭŜ ƭƛƪŜǎ ǘƻ ŘƛǎǇƭŀȅ ƭƛǎǘƛƴƎǎ 

with as much info on them as possible. So, if your listing is pretty much the same as ours except 

ǿŜΩǾŜ ǳǇƭƻŀŘŜŘ ǇƛŎǘǳǊŜǎ ŀƴŘ ǾƛŘŜƻΣ Ǉƭǳǎ ǿŜΩǾŜ Ǝƻǘ о ǊŜǾƛŜǿǎΣ ǘƘŜƴ ƎǳŜǎǎ whose listing will get 

shown higher...? Exactly, ours. 

Google will ask you to verify that you are who you say you are before your listing goes liveΦ ¢ƘŜȅΩƭƭ 

send you a 5 digit PIN number which you enter into your Local Business Centre when you receive 

it. You can choose to have the PIN sent to you by postcard (easiest if you use a 0800/0844/0845 

number), or sent as a ǘŜȄǘ ǘƻ ȅƻǳǊ ƳƻōƛƭŜ όōǳǘ ƛǘΩƭƭ ōŜ ȅƻǳǊ ƳƻōƛƭŜ ƴǳƳōŜǊ ǘƘŀǘΩǎ ǎƘƻǿƴ ƻƴ ȅƻǳǊ 

listing) or a digital voice message to your landline phone (easiest of all). 

Enter the 5 digit PIN code when you receive it through and you should see your new Google Local 

listing start showing up 24 hours later. LŦ ȅƻǳ ŘƻƴΩǘΣ ŎƘŜŎƪ ǘƘŜ ǎǘŀǘǳǎ ƻŦ ƛǘ ǿƛǘƘƛƴ ȅƻǳǊ [ƻŎŀƭ 

.ǳǎƛƴŜǎǎ /ŜƴǘǊŜ ŀƴŘ ƛŦ ƛǘ ǎŀȅǎ άŦƭŀƎƎŜŘ ŦƻǊ ǊŜǾƛŜǿέ ƻǊ ŀƴȅǘƘƛƴƎ ǎƛƳƛƭŀǊ ǘƘŜƴ ŎƘŜŎƪ ǘƘŜ ŎƻƴǘŜƴǘ 

within your Local listing ς Google may be seeing some of it as infringing Trademarks if you mention 

ǘƘŜƳΦ LŦ ǘƘŀǘ ŘƻŜǎƴΩǘ ǿƻǊƪΣ ƻƴƭƛƴŜ ǎǳǇǇƻǊǘ ƛǎ ǉǳƛŎƪ ŀƴŘ Ŝŀǎȅ Ǿƛŀ ǘƘŜ IŜƭǇ ŦƻǊǳƳǎΦ 

Finally, once you see that your listing is live send an email out to all your friends and business 

contacts. Simply ask them if they do genuinely think you provide a good service would they be 

http://www.clickpower.co.uk/google-local-advertising.html
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kind enough to write something quick to that effect as a review on your Google Local listing? To 

make it easier for them, give them the complete URL of your listing so they can go straight to it. 

²Ŝ ǊŜŀƭƭȅ ŎŀƴΩǘ ǎǘǊŜǎǎ ǘƘƛǎ Ŧƛƴŀƭ Ǉƻƛƴǘ ŜƴƻǳƎƘΦ wŜǾƛŜǿǎ ƳŀƪŜ ȅƻǳǊ ƭƛǎǘƛƴƎ ƧǳƳǇ ƻǳǘ ƻƴ-screen 

ŎƻƳǇŀǊŜŘ ǘƻ ǘƘƻǎŜ ƭƛǎǘƛƴƎǎ ǘƘŀǘ ŘƻƴΩǘ have any (think about it), plus Google will love you for having 

a busy listing that makes use of all the features and functionality they provide. It may take a few 

days for Google to pick up on all your new reviews and changes to your listing but be patient and 

ȅƻǳΩƭƭ ǊŜŀǇ ǘƘŜ ǊŜǿŀǊŘǎΦ 

OK, you now have mastery over 1 of GoogleΩǎ о 9ƭŜƳŜƴǘǎ ǎƻ ƭŜǘΩǎ ƎŜǘ ǘƻ ǘƘŜ ƴŜȄǘ ƻƴŜ ς Adwords 

pay per click advertising, which is by far the quickest and easiest way to get your promotional sales 

message up on Google, out to new customers and attracting them across to your website. 

ADVERTISE ON GOOGLE VIA ADWORDS: Self-funding pay per click advertising. 

Now tƘŀǘΩǎ ŀ ǇǊŜǘǘȅ ōƻƭŘ ǎǘŀǘŜƳŜƴǘ ǊƛƎƘǘ ǘƘŜǊŜΦ {ŜƭŦ-funding...? How can that be...??? 

²ŜƭƭΣ ǿƘŀǘ ǿŜΩǊŜ ōŀǎƛŎŀƭƭȅ saying is if you do your Adwords pay per click advertising correctly, then 

ƛǘ ǿƛƭƭ ōŜΦ ¸ƻǳΩƭƭ ƳŀƪŜ ŀ ƘŜŀƭǘƘȅ wŜǘǳǊƴ hƴ LƴǾŜǎǘƳŜƴǘ όwhLύ ŀƴŘ ȅƻǳΩƭƭ ōŜ ƳƻǊŜ ǘƘŀƴ ƘŀǇǇȅ ǘƻ ƪŜŜǇ 

advertising - but only if you do it properly and follow some basic rules. 

Adwords pay per click advertising works by you choosing the keyword search phrases that you 

want to trigger your adverts to appear, then whenever somebody searches Google using one of 

the keywords you chose ȅƻǳǊ ŀŘǾŜǊǘ ŀǇǇŜŀǊǎ ƻƴ ǘƘŜ ǇŀƎŜΦ ²ƘƻŜǾŜǊ ōƛŘǎ ǘƘŜ ƘƛƎƘŜǎǘ ŀƳƻǳƴǘ άǇŜǊ 

ŎƭƛŎƪέΣ ƎŜǘǎ their advert highest. 

The first thing you have to do is re-visit your initial keyword list of 10 keywords that you wrote 

down right at the beginning of this exercise. Again, take each one of them in turn and run them 

ǘƘǊƻǳƎƘ DƻƻƎƭŜΩǎ YŜȅǿƻǊŘ !ǎǎƛǎǘŀƴǘ ¢ƻƻƭ όǊŜƳŜƳōŜǊ ǘƻ ǎŜǘ aŀǘŎƘ ¢ȅǇŜ ǘƻ ά9ȄŀŎǘέ ŀƴŘ ǎŜǘ ȅƻǳǊ 

language and country to your own), only this time around export the data as a text file by clicking 

ƻƴ ǘƘŜ ƭƛƴƪ ƴŜȄǘ ǘƻ ΦŎǎǾ ǘƘŀǘ ǎŀȅǎ άǘŜȄǘέ - then save the file under the same filename as the seed 

keyword. 

{ƻΣ ǘƘŜ ŦƛǊǎǘ ŦƛƭŜ όǳǎƛƴƎ ǘƘŜ ŦŜƴŎƛƴƎ ŜȄŀƳǇƭŜ ŀƎŀƛƴύ ǿƻǳƭŘ ōŜ άǿƛǊŜ-ŦŜƴŎƛƴƎΦǘȄǘέΣ ǘƘŜ ǎŜŎƻƴŘ ǿƻǳƭŘ 

ōŜ άǎŜŎǳǊƛǘȅ-ŦŜƴŎƛƴƎΦǘȄǘέ, etcΦ 9ǾŜƴǘǳŀƭƭȅ ȅƻǳΩƭƭ ƘŀǾŜ мл ǎŜǇŀǊŀǘŜ ǘŜȄǘ ŦƛƭŜs saved to your desktop. 

²Ƙŀǘ ȅƻǳΩǾŜ ŘƻƴŜ ƘŜǊŜΣ ŀƭǘƘƻǳƎƘ ȅƻǳ ŘƛŘƴΩǘ ƪƴƻǿ ƛǘ, is develop the keywords for 10 separate Ad 

Groups (as Google calls them) that are all going to trigger your adverts to appear. An Ad Group is a 

clutch of keyword search phrases with their own specific advert so you can tailor what your advert 

says to that specific audience. 

IŜǊŜΩǎ Ƙƻǿ ǘƘƛǎ ǘƘŜƻǊȅ ǿƻǊƪǎ ƛƴ ǇǊŀŎǘƛŎŜ ς go to your Google Account Settings page and click on 

ǘƘŜ ƭƛƴƪ ǘƘŀǘ ǎŀȅǎ ά!ŘǿƻǊŘǎέΣ this first time ȅƻǳΩƭƭ be taken to a page with a very prominent button 

ƛƴ ǘƘŜ ƳƛŘŘƭŜ ǘƘŀǘ ǎŀȅǎ ά/ǊŜŀǘŜ Ƴȅ ŦƛǊǎǘ ŎŀƳǇŀƛƎƴέΣ ŎƭƛŎƪ ƻn it ŀƴŘ ȅƻǳΩƭƭ ōŜ ǘŀƪŜƴ ǘƘǊƻǳƎƘ ǘƻ ŀ 

screen like this: 

http://www.googleadvertising.co.uk/google-local-advertising.html
http://www.clickpower.co.uk/pay-per-click-advertising.html
http://www.googleadvertising.co.uk/
http://www.clickpower.co.uk/pay-per-click-advertising.html
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Give your campaign a name, something that relates to what this campaign is all about (you may 

want to add additional campaigns later), for example άaŀƛƴ CŜƴŎƛƴƎ /ŀƳǇŀƛƎƴέΦ 

Enter the correct location and language settings for your area and then scroll further down the 

page until yoǳ ǎŜŜ ǘƘŜ ŀǊŜŀ ƳŀǊƪŜŘ άbŜǘǿƻǊƪǎΣ ŘŜǾƛŎŜǎΣ ŀƴŘ ŜȄǘŜƴǎƛƻƴǎέΣ ƭƛƪŜ ǘƘƛǎΥ 

 

This part is very important and is aimed at saving you money and unnecessary wasted clicks. 

.ŜŎŀǳǎŜ ǘƘƛǎ ƛǎ ȅƻǳǊ ŦƛǊǎǘ ŎŀƳǇŀƛƎƴ ƳŀƪŜ ǎǳǊŜ ȅƻǳ ǎŜƭŜŎǘ ά[Ŝǘ ƳŜ ŎƘƻƻǎŜέ ƴŜȄǘ ǘƻ ǘƘŜ bŜǘǿƻǊƪs 

section, then un-ŎƘŜŎƪ ǘƘŜ ōǳǘǘƻƴ ƳŀǊƪŜŘ ά/ƻƴǘŜƴǘ ƴŜǘǿƻǊƪέΦ ¢Ƙƛǎ ƴƻǿ ƳŜŀƴǎ ȅƻǳ ƻƴƭȅ ǿŀƴǘ ȅƻǳǊ 

adverts showing when people search Google and not when people browse sites that are part of 

DƻƻƎƭŜΩǎ /ƻƴǘŜƴǘ bŜǘǿƻǊƪ ǇǊƻƎǊŀƳΦ tŜƻǇƭŜ ōǳȅ ǿƘŜƴ ǘƘŜȅΩǊŜ ǎŜŀǊŎƘƛƴƎ not ǿƘŜƴ ǘƘŜȅΩǊŜ 

browsing remember... 

You can revisit this issue at a later stage if you want to, perhaps when you have more time to 

ǎǘǳŘȅ ǘƘŜ DƻƻƎƭŜ /ƻƴǘŜƴǘ bŜǘǿƻǊƪ ŀƴŘ Ƙƻǿ ȅƻǳ Ŏŀƴ ǘŀƪŜ ŀŘǾŀƴǘŀƎŜ ƻŦ ƛǘΦ CǊƻƳ ƻǳǊ ŜȄǇŜǊƛŜƴŎŜ ƛǘΩǎ 

actually tough to achieve any decent ROI from it, so for the sake of this Google marketing strategy 

we simply want to get you up and running with a campaign ǘƘŀǘΩǎ ǎƛƳǇƭŜΣ ŦƻŎǳǎŜŘ ŀƴŘ ǘƘŀǘΩƭƭ work. 


